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MERCER+METTLE®* WOMEN’S . . CUTTER & BUCK ROAM EPIC
LINEAR TEXTURE 1/4-ZIP o, VERSATILITY RECYCLED
) CREW NECK MENS PULLOVER

CASUAL

THE NORTH FACE®* DRYVENT"
RAIN JACKET

£} Symphonix

WOMEN’S RUBI ULTRASOFT
SCRUB JOGGERS

PORT AUTHORITY* WOMEN’S UV
CHOICE PIQUE HENLEY

o

Symphonix

BOXERCRAFT WOMEN’S
BAMBOO SCOOP NECK T-SHIRT

WOMEN’S WEEKEND FLEECE
CREWNECK SWEATSHIRT

134VvddVv

CUTTER & BUCK COASTLINE
EPIC COMFORT RECYCLED
WOMENS HOODED SHIRT

NEXT LEVEL APPAREL" UNISEX
TRI-BLEND 3/4-SLEEVE
RAGLAN TEE

TEAM 365 WOMEN'’S
LEADER SO
SHELL JACK




5) FECO-FRIENDLY APPAREL BUSINESS WEAR

134VvddVv

COLUMBIA WOMEN'’S SKIEN
VALLEY" HOODED
LIGHTWEIGHT JACKET

ALLMADE®* WOMEN'’S RELAXED ALLMADE® UNISEX
TRI-BLEND SCOOP NECK TEE TRI-BLEND TEE

BROOKS BROTHERS® WOMEN'’S MERCER+METTLE® LONG SLEEVE TRAVISMATHEW
FULL-BUTTON SATIN BLOUSE STRETCH WOVEN SHIRT CRESTVIEW POLO

CUTTER & BUCK DAYBREAK CUTTER & BUCK VIRTUE
ECO RECYCLED WOMENS ECO PIQUE TILE PRINT TENTREE® TREEBLEND POLO
V-NECK POLO RECYCLED MENS POLO

OGIO* WOMEN’S TRANSCEND
CARDIGAN

S

MARMOT MEN’S
i ‘ TEMPO VEST

L% e # ]
y
i 2 i {
CUTTER & BUCK HUNTS POINT CUTTER & BUCK ROAM EPIC

EPIC COMFORT TEXTURED FLEECE VERSATILITY RECYCLED CREW E————+& WOMEN’S JOURNEY OVERSHIRT OGIO" KINETIC SOFT SHELL
RECYCLED SNAP PULLOVER NECK PULLOVER

CLIQUE DASH RECYCLED
HOODED FULL ZIP

Browse more apparel at

[ symphonix.promo m
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EVERYDAY BASICS FOR EVERY BUDGET

No matter the season, we've always got you covered with the basics. At Symphonix we pride ourselves in making
smart recommendations based on budget, timelines, and preferences. These are some options that have been
popular with our clients this year arranged by price point and quality. A good/better/best chart if you will.

VALUE MID-TIER PREMIUM

NIKE DRI-FIT SOLID ICON PIQUE
MODERN FIT POLO

TRAVISMATHEW BAYFRONT
SOLID POLO

SPORT-TEK® POSICHARGE*
COMPETITOR™ POLO

o g

GILDAN SOFTSTYLE® TEE BELLA+CANVAS® UNISEX JERSEY TEE

bk wik

© jLEceNos
| HPERFORMANCE

CLIQUE ICE PIQUE MENS TECH TEE

—

1 L4

CLIQUE ICE PIQUE MENS
LONG SLEEVE TECH TEE

DISTRICT® PERFECT WEIGHT® CVC
LONG SLEEVE TEE

GILDAN SOFTSTYLE®
LONG SLEEVE TEE

VISIT OUR SHOWROOM

134VvddVv

Let’s face it, choosing promotional merchandise from a catalog or website can feel like a guessing game. That's why
we created our showroom: a hands-on experience where you can touch, feel, and compare real products.

From seasonal swag and trending tech to high-end retail brands, our showroom has a little bit of everything.
Whether you're putting together employee gifts, planning for an event, or looking to refresh your online company
store, this is the place to get inspired and make confident choices.

Learn about different
decoration methods.

Need ideas? We have plenty! Compare options to meet your budget.

Want to touch and feel these
apparel selections? Come visit
our showroom and we’ll help you
make an informed decision!

Many brands to choose from. Have a specific one
in mind? Let us know and we’ll order samples!

BOOK A TIME ©
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GROW INTO YOUR
ONLINE COMPANY STOR

Every great garden starts with a little planning, and
needs taken care of, and your online company store
is no different. It's not just a place to buy branded
swag; it's a strategic tool that can strengthen your
brand, empower your teams, and streamline your
marketing efforts. But like any garden, your store
needs the right soil, quality seeds, and a dedicated
gardener to help it flourish. Let’s dig in.

JTHE SOIL: YOUR PLATFORM

A strong garden starts with healthy soil, and a successful online company store starts with a robust
platform. You need a platform that grows with your brand, scales with your needs, and makes sense for
your company, industry, and departments.

e Customization for your audience: Employees, franchisees, or regional teams should see only what's
relevant to them. Whether that's location-based apparel, department-specific items, or approval
workflows for certain products, your platform should support it seamlessly.

e Scalability: Your store should grow alongside your business, not become a digital dead end as your
needs expand.

Think of the platform as fertile soil: it sets the stage for growth, but what you plant matters just as much.

|HIGH-QUALITY SEEDS: YOUR PRODUCTS

Even the best soil won't yield a bountiful garden without high-quality seeds, and in your case, that’s your
product assortment. Your online company store should offer items your teams actually want and need:

e Apparel that fits the climate and occasion: Jackets for winter, tees for summer, or branded gear
for events.

e Event-specific kits: New hire welcome kits, grand opening POS/POP bundles, giveaway items,
or signage.

e Seasonal relevance: Make sure your offerings evolve with the seasons and recurring events.

A thoughtful selection ensures your store isn't just functional, it's irresistible.

ﬁ*e#DHDﬂi@
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THE TOOLS:
EFFECTIVE FUNCTIONALITY
THAT SAVES TIME

Just like a shovel digs in the dirt, and a rake breaks up
clumps, the right tool for the right job is always crucial. Your
company store has a tool shed that houses a variety of functional
add-ons that are ready when you are.

e Approvals: Add guardrails for employees so no one exceeds budget.

e Allowances: Give set amounts of dollars to spend by month or quarter

so each team has the balance needed to do their job. Reload regularly or
offer as incentives — think of Allowances as a flexible tool to manage budgets.

e Dynamic Templates: With variable elements, you can easily customize flyers,
posters, banners, menus, signage, and more just update text, swap images, or pick
from presets. The artwork refreshes instantly. No design skills needed.

THE GARDENER: YOUR DEDICATED ACCOUNT
MANAGEMENT TEAM

Even the healthiest soil and highest-quality seeds won't thrive without a gardener. Enter your
dedicated account management team: the experts tending your digital garden.

o Insightful reporting: Track what's selling, identify what's not, and receive recommendations
for seasonal or trending items.

e User experience oversight: Ensure product descriptions are clear, photos are accurate, and
your site is intuitive.

e Reliable support: \WWhen a rush order or unexpected challenge arises, you have a
knowledgeable partner—not a generic support line.

Your account manager is the green thumb that ensures everything grows strong and healthy.

GROWING WITH

YOUR BUSINESS

Foundations are crucial, but a thriving LET’S GROW
store evolves alongside your company. SOMETHING
We don't offer cookie-cutter solutions; TOGETHER

we tailor every service to your needs.
Pick what matters, leave the rest, and
watch your store grow organically.

2026 SPRING LOOK BOOK - 11
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HOW TO MAXIMIZE

Employee

Appreciation
\ Day

Employee Appreciation Day shows up on the calendar every year (the first Friday in March), and yet many
organizations still struggle to fully capitalize on it. Not because they don't value their people, but because
execution feels harder than it should be.

LOGISTICS. BUDGETS. APPROVALS. MULTIPLE LOCATIONS. SHIPPING
DEADLINES. BRAND CONSISTENCY. FAIRNESS.

Before you know it, the day feels rushed... or worse, quietly ignored. That's unfortunate because when done
well, Employee Appreciation Day can be one of the most cost-effective culture-building tools available to
both HR and Marketing leaders.

Why Companies Should Invest in Employee Appreciation Day

At its heart, Employee Appreciation Day answers a question every employee is already asking—sometimes out
loud, often silently: “Does my work matter here?”

A thoughtfully executed appreciation effort:

e Reinforces company culture

Builds trust and goodwill

Improves employee engagement and morale
Supports retention and employer brand perception
Demonstrates leadership awareness and gratitude

For HR teams, it's a culture and retention lever. For Marketing teams, it's brand alignment and internal storytelling
in action. When appreciation feels intentional, it becomes a clear signal, not a slogan.

WE MAKE IT EASY

At Symphonix, we remove the friction that prevents great intentions from becoming great experiences.
We support Employee Appreciation Day by:

. H R Curating thoughtful, Helping craft authentic

¥ N
" O
. @ high-quality gifts M appreciation cards and messaging

Managing quantities, 2 ‘ Coordinating kitting, packaging,
budgets, and approvals "“ F and fulfillment

Supporting multi-location, %Kﬁ Ensuring on-time,

remote, and hybrid teams accurate delivery

Core Elements of a Successful Employee Appreciation Day

1. Intentionality Beats Extravagance: Bigger budgets don't equal better appreciation. Employees

value sincerity more than spectacle. Intentional appreciation feels authentic rather than transactional.

2. Consistency, Fairness, and Inclusion Matter: Nothing undermines appreciation faster than
inconsistency. Different offices receiving different experiences—or remote teams being overlooked—
can unintentionally create resentment.

3. Make it Practical: The best appreciation gifts aren’t flashy. They're useful, thoughtful, and well-

made. When employees continue using the gift long after the day itself, appreciation lasts longer too.

4. The Card - The Most Underrated Element: A gift without a message is just an object. The
appreciation card is the emotional anchor. Even a short note, when written well, can leave a lasting
impression.

5. Execution Is the Message: Late delivery. Confusing distribution. Missing items. Execution issues
dilute appreciation fast.

6. Bonus Tip: If you can give the employees a choice of gifts, the satisfaction increases. Why? When
people get to choose, they feel valued, and that feeling lasts longer than the gift itself.

SYMPHONIX EMPLOYEE APPRECIATION CAMPAIGN

Let Us Go to Work for You

Employee appreciation shouldn't feel like another
project on your list. If you want to recognize your team
without the stress of managing vendors, logistics, and - LET’S MAKE
timelines, let Symphonix go to work for you. We'll {} THIS DAY MORE
handle the details—so your appreciation comes through .. MEANINGFUL
clearly, confidently, and on time. Keep in mind that
March 6th, 2026, is a made-up date. You can execute an
employee appreciation program any day of the year.

NOILVIO3dddV I3AO0TdN3T
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58” RECYCLED AUTO-OPEN
FOLDING GOLF UMBRELLA

GATSBY RECYCLED
FRAME SUNGLASSES

Symphonix | -
: | WELLABLE" RECYCLED
SPORT TOTE

Englizh Lavender

MODERN SPROUT® GARDEN VIBES CANDLE/PLANTER
W/ MATCHING SEED PACKETS

5) ECO-FRIENDLY PROMO

4 N &
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Symthonix

Symphonix

FAIRWAY RECYCLED 6 CAN
GOLF COOLER

MAGNETIC WAFFLE
GOLF TOWEL

OCEAN BOTTLE
GO -170Z

P Symrfhonix

A
FIELD & CO.® 100% ORGANIC
COTTON CHECK
THROW BLANKET

G

Y
Symphonix

Svmp;honlx

OLYMPUS RECYCLED 15”

LAPTOP BACKPACK




ACTIVE /OUTDOOR

ONIX V3 PICKLEBALL PADDLE

ARCTIC ZONE" 20 CAN INSULATED
PICKLEBALL TOTE COOLER

4 )

3PCDISC GOLF SET

BLUE TEES PLAYER+ BLUETOOTH
MAGNETIC GOLF SPEAKER AND
GPS RANGEFINDER

THE HANGOUT"
PORTABLE HAMMOCK

YOGA MAT AND
CARRYING CASE

BAMBOO GOLF TEE
SET KEYCHAIN

] Sympshonix

POP & LOCK PORTABLE
CAMPING TABLE

DRINKWARE

c}!

Svmpshonix

W ogely

HIDRATESPARK PRO 2 SMART
TUMBLER W/ GLOW REMINDERS
& DRINK TRACKING - 30 OZ

XiuoydwaAs {3

SLIM TRITAN"
MEMOBOTTLE" - 15 OZ

CERAMIC MUG WITH
WOODEN HANDLE - 11 OZ

STANLEY ACTIVATE SHAKER

STANLEY QUENCHER PROTOUR
BOTTLE - 20 OZ

FLIP STRAW TUMBLER - 30 OZ

—T
-

i
@

OWALA FREESIP - 32 0Z
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N
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N,
N

Browse more merch at

[ symphonix.promo m
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TECH TRAVEL

POWERPIVOT 3-IN-1
WIRELESS CHARGER

o

Svm;honix

LIT-ERATURE CLIP-ON
READING LIGHT

SAFARI WEEKENDER AIRIE INFLATABLE

KEYFORCE MULTI-TOOL DUFFEL BAG TRAVEL NECK PILLOW

~

/Fully custom
) EcO J

handles
and bottom

A X

L
symere™

S
Symphonix

BLUESEQUOIA ALARM CLOCK MICRO MAG MAGNETIC
WITH QI CHARGING STATION WATER-RESISTANT
AND WIRELESS SPEAKER BLUETOOTH SPEAKER

SKULLCANDY DIME®* EVO TRUE SUBLIME SERIES RECYCLED POLY NOVA CLUTCH 600D RPET

WIRELESS EARBUDS CANVAS STARBOARD TOTE BAG TECH ORGANIZER SN PRALIDH O Sl el

Svm;hon'\x

L
Symphonix

PHONE GRIP 5,000 MAH
MAGCLICK" WIRELESS
POWER BANK -

AND BLUETOOTH" LULLABY SLEEP MASK WITH DEBOSSED LEATHER
CAMERA SHUTTER WIRELESS SPEAKERS LAPTOP ENVELOPE

4

WORKFLOW FLIGHT ATTENDANT ; -
TRAVEEL CADDY | ; A L

Browse more merch at

[ symphonix.promo m
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Printing Types (a Few of Our Go-To Methods)

Different projects call for different approaches. We match the tool to the task using options like:

e Offset Printing e Screen Printing

e Digital Printing e UVLED

(Yes, we do that, too.) e Large Format Printing

Translation: the right method, every time... no overpaying, no underperforming.
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What Really Makes the Difference

Here's where things get fun.

Your One-Stop Shop, No Juggling Vendors
One of the biggest perks of working with us? We're not just part of your solution, we're the whole Our online company stores feature dynamic templates, and they're a game changer. So... what's a
toolbox. When we say “one-stop shop,” we mean it, right down to print. dynamic template? Think of it as plug-and-play print perfection.

With variable elements, you can customize assets like flyers, posters, banners, menus, signage,
and more... simply by entering text, swapping images, or selecting preset options. The artwork
updates instantly. No design degree required.

Whether you need a one-off print job, a recurring program like a direct mail campaign, or print-on-
demand through your online company store, we've got it covered. No juggling vendors. No crossed
fingers. Just results.

= = Why people love them:

Prlnt opthnS: ¥ PEOp Custarmize Your Template — - \

ik ” e Everything stays on-brand =
Because “Just a Brochure” Is Never Just a Brochure ivame) [Fore FORREST WALKER
Printing something as “simple” as a brochure can quickly spiral into a maze of paper stocks, finishes, e Information stays accurate 15t Mame Walkes -

. . . 7 7 ---\,I:.:II:' \._l: ONEC A erCy
formats, and timelines. Overwhelming? Absolutely. Necessary for you to stress about? Not at all. « Ordering stays fast and fool proof ey
We take the guesswork out of the process by guiding you to the right print method, delivering the Real-world examples: ol mascot : S?I'I’Iphﬂﬂﬂ{
best possible product at the lowest cost, in the shortest amount of time. (Yes, you can have all three.) ' e ORAAT EAAS 0 oSNNS
. . Busi ds: Ent info, -

Here's a snapshot of what we print for our clients: * Business cards: Enter your info 1957

preview instantly, order confidently.

<ZEASIZ = ; e Menu boards: Select a store location and boom... e -

! e . _ SELEC TOWH

GRAND REOPENING i ; correct pricing appears. i ot ELECT e BRIDEEWOOD
_ . PROPERTY | AnenmaHam
e Apparel: Type your name, and it shows up on your — | :
uniform like magic. i / AMENITY )
E— AMENTY2  poG PRk

A AMEMITY 3 e gy
e Signage: Consistent, compliant, and customizable. S priide st

AMPLE PARTING

AMEMITY 5
VA!E [Aﬂ EIL-EH CLOGE T DIOWNTOAAH

= = TEXT &
Print Without the Hassle = QR CODES
Great print is about more than ink on paper, it's about foe
consistency, efficiency, and impact. We handle the
details, so you get flawless results without the hassle.

Marketing &
Operations Materials

~

an:tw_:m 'ﬁ]‘ Baitcewoon

dipdtmial ey

J
Boxes & Packaging Roll Labels & Stickers Direct Mail Campaigns

BILEFED
IRIM

CONNECT WITH

If it can be printed, chances are we've printed it, and printed it well.

A PRINT EXPERT

| 4
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Efficient Production = Less Waste

Sustainability isn't just about materials, it's also about process.

Modern, energy-efficient equipment and streamlined workflows help minimize waste at every stage.
That includes:

e Digital proofing to reduce physical samples

e Print-on-demand strategies that prevent overproduction

e Automated workflows that reduce errors and costly reprints

e Efficient imposition and gang-run printing to maximize material usage

Less waste. Fewer reruns. Better outcomes.
Print often gets labeled as wasteful, outdated, or at odds with sustainability goals. That idea hasn't kept up
with how the printing industry actually works today. Over the last 2 decades, printers have made meaningful
changes in how materials are sourced, how jobs are produced, and how waste is reduced.
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The instinct for years has been to swap print for digital, with the assumption that anything on a screen must f
be better for the planet. Yet somehow, print refuses to disappear, popping up everywhere from packaging and
signage to direct mail, displays, and all the things that still need to exist in the real world.

Today, sustainable printing is less about eliminating print altogether and more about making informed choices,
improving efficiency, and working with partners who prioritize responsible practices from start to finish.

MYTH #1 MYTH #2 MYTH #3
“Printing destroys forests.” “Printing inks are toxic “Print is inherently wasteful.”

Paper Sourcing and Materials ks
) o ) ) ] and pollutive.
Sustainable printing begins long before ink hits paper. One of the ; REALITY

There's a lot to consider:

biggest opportunities for impact is material selection.

FSC® and PEFC™ certified paper ensures “new” paper comes from
responsibly managed forests

Recycled-content papers (post-consumer and post-industrial)

Alternative substrates (tree-free, bamboo, cotton, agricultural
waste papers)

Lighter-weight papers engineered for durability (less material,
same performance)

Using correctly sized materials to reduce offcuts and trim waste

REALITY
Forests used for paper are
managed and replanted.

THE DETAILS

e U.S. forest area has
remained stable for
100+ years

e Tree growth in the U.S.
exceeds harvest by
~30-40% annually

e 67% of U.S. forestland is
sustainably managed for

REALITY
Modern inks are much
cleaner and more efficient.

THE DETAILS

e Up to 30-40% fewer
VOC emissions with soy-
based and vegetable-
based inks

e Up to 50% less energy
used with UV / LED-UV
ink curing compared to
older drying methods

Waste comes from
overproduction, rather than
print itself.

THE DETAILS

e Print-on-demand and
digital workflows have
significantly reduced
overruns and discarded
inventory

Modern presses use less
ink, energy, and water
per piece than 20-30
years ago

regrowth Source: EPA/SGP
y Source: Printing Industries of America

Source: USDA Forest Service

Cleaner Inks, Smarter Finishes

Ink technology has come a long way.
Today'’s eco-conscious printing relies on:

e Soy-based and vegetable-based inks

e Low-VOC (volatile organic compounds) and water-based inks

Sustainability Is a Partnership

At Symphonix, we believe smarter print leads to 4 LEARN MORE ABOUT
stronger brands, and a more sustainable future. With ECO-FRIENDLY
our knowledgeable print partners we help brands make PRINTING
informed decisions about cost and environmental goals
while maintaining brand standards.

e UV and LED-UV curing (less energy, fewer emissions, faster drying)
e Safer coatings and laminates (aqueous coatings vs. solvent-based)

e Ink optimization and color management to reduce over-inking
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E>. CASE STUDIES

PERSONALIZE LAB COATS WITH EASE

THE SITUATION: Our clients frequently order lab coats, and
each one needs to be personalized with the employee’s name,
credentials, and title.

A common pain point we see across healthcare and veterinary
organizations is the need to maintain consistent, on-brand lab
coats across multiple locations.

On top of that, lab coat needs vary widely. Styles, fits, colors,
fabrics, and pocket configurations differ depending on function
and preference (and yes, sometimes pockets need pockets).

An ideal solution would eliminate
the inefficiencies of emails,
spreadsheets, and manual reviews
that slow teams down and create room for error.

THE SYMPHONIX SOLUTION: We created a smarter, simpler way to order lab coats using dynamic templates
inside each client’s online company store.

Here's how it works:
e Clients can offer a wide variety of lab coat styles, colors, fabrics, and pocket configurations, ensuring that every

employee gets the right coat for their needs while staying on brand.

e Employees simply select their preferred style and enter their name, credentials, and title then instantly see a live
proof for review. Type it in, click once, done.

e Built-in approval workflows make sure the right people, department heads, managers, or designated approvers,
review each order without bottlenecking the process.

e Approvers can quickly approve or reject orders, fix typos, or adjust quantities directly in the system.

Cusicmire Yoiur Templabs

14
Symphonix

HEALTH

Mogan Mentgomery, MD
Orthopedic Surgery

THE RESULTS: Clients using our dynamic templates
for lab coats, uniforms, signage, and print materials

consistently tell us the same thing: ordering is faster, errors

are virtually non-existent, and everything stays on brand.

=]
=

STREAMLINING SUPPLY
WITH GLOBAL SOURCING

Dole’s online store offers a
serrated produce knife sourced exclusively from
a single domestic vendor with whom we have
partnered for several years. However, this system

proved inadequate when a recent client order
for 600 knives-exceeded both our stock and our
primary vendor’s immediate capacity.

THE SYMPHONIX SOLUTION: Recognizing the limitations of
our current single domestic vendor and the separate decoration
process, we proactively engaged our international sourcing
partners. Our goal was to identify a vendor who could not only
manufacture this precise serrated knife but also provide in-house
decoration services.

T T
““’_
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This integrated approach would:
e Streamline our supply chain

e Reduce lead times

e Create a more efficient and Vintage Dole Serrated
cost-effective fulfillment process [Mag<elld=NNal{

To ensure accurate replication, we
initiated the project by sending
physical samples of the Dole
produce serrated knife to a select
group of our international vendor
partners. This allowed them to
evaluate the material, dimensions,
and construction necessary for an
exact match.

These serrated produce knives are historically popular with produce workers and
Dole employees for their ability to efficiently cut fruit and leave little waste.

THE RESULTS: Our efforts
resulted in a promising
partnership with a vendor who

demonstrated the ability to not E . E

only source and decorate the knife ﬁ%ﬂ“ VIEW MORE CASE
1
|

precisely to Dole’s specifications STUDIES IN OUR

but also offered significantly
faster production timelines and
more competitive pricing.

o PORTFOLIO
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Building A More Engaged Workforce

K‘TT‘ N G | With Employee Campaigns

Employee Welcome Kits

Recognition Kits

Celebrate success and show appreciation to top
performing employees.
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Let Symphonix orchestrate your custom campaign
from start to finish! From initial ideas to delivery,
we will simplify the kit building journey.

Anniversary Kits
Show commitment and acknowledge an employee’s loyalty.

Employee Thank You Campaign Kits
1: Help Define Your Strategy and Goals Express gratitude and reinforce a sense of belonging.
We work with to you identify the target
audience, timeline, campaign intent, and

desired budget.

Break Through With Prospects

2: Procure Quality Products

We customize a set of products,
packaging, and messaging that will align
with your campaign goals.

3: Customize the Technology
Our custom technology solutions make

Using Sales Kits

Allowing prospects to touch and feel your product
may be just what you need to facilitate that
connection. If you have a prospective client that
needs an extra push, gift kits can be a great way to
get things moving in the right direction.

it easy to execute. One time execution or
evergreen campaign? Same kit or tiered
selections? Pre-select the products or
allow target audience to select?

Help Team Members And Clients
4: Orchestrate Precision Fulfillment

Our sweet spot is bringing everything Embrace New Products
together and executing that final mile of

New product kits are an excellent way to introduce a new

istributi ipi : . . . 2 o P
distribution to recipients E product line to current clients. Keeping them up to date T THIS. 1&%%
G G RAN D and in the know will nourish that client relationship and e
. .. &, hopefully keep them coming back for more.
Tie Together Digital - OPENING

BE SEEM WITH LAR

Campaigns With Retail POS

Point of Sale (POS) materials are important,
particularly for franchises, and serve as a
tangible representation of the brand at the

Package Up Your
Event Presence

The weeks leading up to trade shows and events

_:-[:}

i

crucial moment of purchase. A well-designed ﬂg can be hectic as employees rush to plan trips ﬂ :‘:’"itm'-
point of sale kit improves campaign efficiency ZE among their standard workload. An event kit can H:::::ﬂ-
by providing a standardized toolkit that aligns OPEN gGRAND ém take all the guess work out of gathering sales '
with brand guidelines and simplifies the ) OPEN GRAND u% tools and arm your team for success.

OPENING
. o

franchise management experience.

M pentalMonitoring

NEXT KITTING PROJECT?
GET IN TOUCH!
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Your Full-Service Promotional Brand
Marketing Partner

Our signature mix of creative design, fulfillment, and client-
first service is the formula for bringing your brand to light with
consistent, brand-compliant marketing and advertising.
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GIFT-GIVING WAREHOUSING EVENTS
CAMPAIGNS & FULFILLMENT & TRADESHOWS
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https://symphonix.agency/spring
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https://symphonix.agency/print
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